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IF YOU thought that social net-
working was all about Facebook
and just for the youngsters,
think again.

Microblogging site Twitter is gaining
ground as a setting for adults to talk
about… well anything.

Users post 140-character updates (called
Tweets) about local news stories, rumours,
transport, offers and events.

Its very simplicity lies at its core. You can
open a Twitter account in minutes by visit-
ing www.twitter.com and you can update it
with whatever information you like.

Even if it’s simply an update on what
you’re up to, or sharing something of inter-
est you’ve found online, Twitter is proving
hugely popular and those exploiting its
power to the full effect are reaping the
rewards both socially and for business.

But there’s something special about the
Twitter scene in Tunbridge Wells.

Rob O’Callaghan, whose tweets are fol-
lowed by around 9,000 users around the
world, runs – he explains that this is in the
very loosest sense of the word – the social
side of Tunbridge Wells Twitter.

“Twuttle and Twuddle were born out
of…” Twuttle? Twuddle? Mr O’Callaghan
explains that a Twuttle is a real-world
meet-up of people who use Twitter.

The Wednesday morning gathering of Tun-
bridge Wells (TW) twitterers become known
as Twuttle. Twuddle is the evening group.

He adds: “With Twitter, you can test ideas
out immediately. ‘Anyone fancy this?’ If you
get a tumble weed, it doesn’t go ahead.”

Recent events have included a conkers
contest, photowalks, a Macmillan coffee
morning,a bake-off and an awards ceremony.

So if you want to dip your toe into the
world of Twitter and get a grasp on the local
Twitterati just where should you go?

Mr Haricovert offers Tweeting tips:
“You have got to be clever with those
140 characters. The ones who are
successful are those who think about
what they are saying. It’s also those
who are answering a question and
responding to someone else.” 

Mike Goode picks out Chief
Inspector Martin Wilson 
(@kentpolicetwell) as a Twitter 
superstar. “He’s got an aptitude for it.
All Twitter did was amplify it and make
it bigger and better.”

Chief Inspector Wilson himself says:
“Organisations seeking to use Twitter
should first decide what they are
doing it for. Particularly in the public
sector there has to be a clear business
reason. You have to be aware of the
risks of the medium as everything is
immediately in the public domain. 

“That said, you have to be able to
show a personal face and be prepared
to step away from formal statements
of fact.”

To find Tunbridge Wells Twitterers to follow see Richard Nash’s
Twitterati lists on his blog at rethelslad.wordpress.com. 

Christopher Cassidy, the blogger behind Anke Royal Tunbridge
Wells, has built a pair of lists of active tweeters: twitter.com/anker-
tw/tunbridge-wells-personal and twitter.com/ankertw/tunbridge-
wells-business.

Or attend a live meet-up. Twuddle is every second Tuesday, from
7.30pm at Sankey’s, Mount Ephraim, while Twuttle is every
Wednesday morning from 10am to noon at Cafe Divinity, Trinity. See
twuttle.com for details.

And remember, you can follow the publishers of this newspaper
too – simply visit www.twitter.com/kosmedia.

Confused or bemused by
Twitter? CLARE GRANT
meets the people behind
the leading local tweets
and asks what the online
phenomenon is and why it
is proving so very popular

Get in
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a Twitter about networking
@kentpolicetwell

Chief Inspector Martin Wilson 
takes the lead in this account, which 
is run by the entire neighbourhood
task team.

“We place great emphasis on 
community engagement and the 
challenge here is to enable a wide
range of people to talk with us, ask 
us questions and influence their 
local policing.

“Each method we use to do this
appeals to different groups of people.”

He explains that his team visits local
sites, including schools, care homes
and village halls.

“Twitter is another tool in this 
regard and it has enabled us to get 
positive stories out quickly, to 
offer crime prevention advice to 
people and to make ourselves more
accessible to people.”

@mrharicovert 
Tapping into the craze for

supper clubs, this anonymous
chef runs a clandestine restau-
rant at his home near
Tunbridge Wells.

He says: “I did it to prove a
point to a bona fide restaura-
teur that Twitter and
Facebook are the way forward
for marketing a restaurant.”

To be in with a chance of get-
ting a place at his popular din-
ner table, foodies should follow
him.

@ladympresents
Follow Rachel Montague-Ebbs – fruit

buyer by day and fashion blogger by
night – to keep up with the latest
trends in Tunbridge Wells.

@stevemomofoto
Photographer Steve Collins uses

Twitter to share links to his pictures and
to promote his lighting workshops.

He says: “It’s a great way of reaching the
people who are keen to see new work but
also brings in a lot of new fans and follow-
ers. Twitter also has an immediacy about
it and is great for pulling together all 
the other social components like Flickr
and Facebook.”

@mggoode
Creative direc-

tor and guitarist
Mike Goode is
often seen at the
town’s Tweet-
ups, and is usu-
ally somewhere
near the centre
of Twitter dis-
cussions.

“You get clus-
ters talking about a subject,” he says.

Recent chatter surrounded the rust-
ed remains of a tank up on Hargate
Forest. “They posted pictures and
someone identified it as a Churchill;
then someone else confirmed it as a
Mark 2.”

Mr Goode is also an active member of
a select group of Tunbridge Wells resi-
dents who tweet in Welsh; and he pub-
lishes daily playlists for the music
library Spotify.

@achievemore
Personal trainer

Ruth Malone regular-
ly uses Twitter to
keep up with her
social life and to pro-
mote her business.

“When I opened the
new studio in Tun-
bridge Wells, Twitter
was an excellent way
of getting the message
out quickly to a large
number of people.”

@danoosha 
“We moved to Tunbridge Wells one

Friday last winter, and the following
Tuesday there was the Twuddle,” says
journalist Danuta
Keane, talking
about her first
Twitter meet-up.

“I’d heard that
some of those
events, people sit
in a room drinking
and tweeting each
other on their
phones.”

But she found
the Tunbridge
Wells scene very
different – by the
end of the evening, she had been invit-
ed to several Christmas parties.

“Because I work from home, I was
keen to meet people and have a real
social life – you miss the water cooler
and the coffee.”

@organnics
Nicola Ena-Smith

runs Organnics, a
shop selling hypoal-
lergenic beauty prod-
ucts in Ely Court. Her
shop was originally in
Rye, but she moved to
Tunbridge Wells in
early October, partly
because of an encour-
aging response on
Twitter.

@richard_nash
Richard Nash publishes a monthly Tunbridge Wells Twitterati list, rating the town’s

Twitter users by number of followers. He is also behind Twuttle.com, a blog announcing
Twuttle and Twuddle events.

@daveybarnett and @tw_events
Web developer

Dave Barnett runs
Tunbridge Wells
Events, which col-
lates local arts,
sports and social
dates. Mr Barnett
tweets about upcom-
ing events and his
popular caption com-
petitions are run
through Twitter, too.
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